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The Book

Today's people give too much importance to thinking. Thinking is just a recycling of data that we have
collected. So, you can't think anything new in your thinking. Now it's time to live beyond thinking and
intuitively discover the true meaning of life as a Life Coach. Feelings, intelligence, and actions work
together in a networked way.
In this book Life Coach, I consciously differentiate between heart - feeling happy, head - thinking
successfully and hand - healthy and show the system with many contexts and possible solutions. And
everything begins in the heart and ends in the heart, in the center of man, in the interior. The head must
follow the heart.

The Author

Adrian Sidler is a Mentor, Teacher, and Author. His life's mission is to promote intelligence and tell people
what no one else says so that they can live your true calling.
What clearly distinguishes Adrian Sidler from other coaches, teachers and mentors is that from the first
encounter he does not create dependencies but motivates and inspires people so that they can start
living together in the best possible way and as quickly as possible, consciously and in a good mood,
committed.

4

ADRIAN SIDLER

LIFE COACH
+ EMPOWER YOUR POTENTIAL +

5

Imprint
ADRIAN SIDLER, www.adriansidler.com
German, 2018
English, 1. Edition, 9/2022
The following text is written in male form. Male-female double forms and plural entries are omitted due to the better
legibility.

6

Table of contents
Foreword ................................................................................................................................................................ 9
1. Self-reflection and development ......................................................................................................... 13
1.1.
Creating intuitive decision-making skills ...................................................................................... 14
1.1.1.
Awakened consciousness ............................................................................................................ 15
1.1.2.
Intuitive communication................................................................................................................ 15
1.1.3.
Intuitive perception channels ...................................................................................................... 17
1.1.4.
Communicate intuitively with the heart .................................................................................... 17
1.2.
Development ......................................................................................................................................... 19
1.2.1.
Social development........................................................................................................................ 19
1.2.2.
Self development............................................................................................................................. 20
1.2.3.
Conscious further development thanks to questions ............................................................ 21
1.2.4.
Energy ................................................................................................................................................. 21
1.3.
Company and system ........................................................................................................................ 23
1.3.1.
Company ........................................................................................................................................... 23
1.3.2.
Systems analysis............................................................................................................................... 24
1.3.3.
People and goals............................................................................................................................. 26
1.3.4.
Living with heart, head and hand ............................................................................................... 27
1.4.
Character types .................................................................................................................................... 28
1.4.1.
EIAM Model ....................................................................................................................................... 28
1.4.2.
Numerology....................................................................................................................................... 35
1.4.3.
Human Design .................................................................................................................................. 38
2. Emotions, feelings and life plan............................................................................................................ 43
2.1.
Emotions and feelings ......................................................................................................................... 44
2.1.1.
Perception.......................................................................................................................................... 44
2.1.2.
Problem areas................................................................................................................................... 44
2.2.
Expect-value-judge ............................................................................................................................ 46
2.2.1.
The universe does not value ......................................................................................................... 46
2.2.2.
Resonance ......................................................................................................................................... 46
2.2.3.
Duality or polarity............................................................................................................................. 46
2.3.
Releasing blockages .......................................................................................................................... 48
2.3.1.
Everything is vibration..................................................................................................................... 48
2.3.2.
Inconveniences and diseases ..................................................................................................... 48
2.3.3.
Obtaining healing............................................................................................................................ 50
2.4.
The way to the best.............................................................................................................................. 52
2.5.
Individual life plan................................................................................................................................ 56
2.5.1.
Self-analysis ....................................................................................................................................... 56
2.5.2.
System and context ........................................................................................................................ 58
2.5.3.
Values, vision and goals ................................................................................................................ 59
2.5.4.
Big Five and who .............................................................................................................................. 61
2.5.5.
Vision board ...................................................................................................................................... 62
3. Motivation and goals............................................................................................................................... 65
3.1.
Finding meaning and motivation .................................................................................................... 66
3.1.1.
The twelve senses of human......................................................................................................... 66
3.1.2.
Work is a purposeful form of activity .......................................................................................... 70
3.1.3.
Life motives ........................................................................................................................................ 71
3.1.4.
Productivity and performance ..................................................................................................... 71
3.1.5.
Motivation .......................................................................................................................................... 72
3.1.6.
Four characteristics of motivation............................................................................................... 73
3.2.
Recognizing maturity levels .............................................................................................................. 74
3.2.1.
Skill wheel .......................................................................................................................................... 74
3.2.2.
Maturity ............................................................................................................................................... 75
3.3.
Values and goals ................................................................................................................................. 77
3.3.1.
Values, work and principles ......................................................................................................... 77
3.3.2.
Value pyramid .................................................................................................................................. 78
3.3.3.
Self-worth............................................................................................................................................ 79
7

3.4.
Intuitive and goal-oriented decision-making ............................................................................. 80
3.4.1.
Make the right decision ................................................................................................................. 80
3.4.2.
Avoid wrong decisions ................................................................................................................... 80
3.4.3.
The decision-making process in five steps .............................................................................. 81
4. Communication and presentation ...................................................................................................... 85
4.1.
Communication.................................................................................................................................... 86
4.1.1.
Verbal communication .................................................................................................................. 87
4.1.2.
Nonverbal communication .......................................................................................................... 90
4.1.3.
The model Friedemann Schulz von Thun .................................................................................. 91
4.1.4.
Heart communicatiion ................................................................................................................... 92
4.1.5.
Corporate identity ........................................................................................................................... 93
4.1.6.
Means of communication ............................................................................................................. 97
4.2.
People and space ............................................................................................................................. 100
4.3.
Escalation levels according to Glasl ............................................................................................ 103
4.4.
Means of conducting conversations ............................................................................................ 106
4.4.1.
Presentation ..................................................................................................................................... 107
4.4.2.
Networking ...................................................................................................................................... 112
4.4.3.
Moderation ...................................................................................................................................... 114
4.4.4.
Feedback ......................................................................................................................................... 117
4.4.5.
Storytelling ....................................................................................................................................... 120
5. Innovation and success strategies .................................................................................................... 123
5.1.
Creating innovations ......................................................................................................................... 124
5.1.1.
Value innovation ............................................................................................................................ 124
5.1.2.
Promoting innovation.................................................................................................................... 125
5.2.
Manifest goals ..................................................................................................................................... 126
5.2.1.
Recognize the signs of the times ............................................................................................... 126
5.2.2.
Goals ................................................................................................................................................. 126
5.2.3.
Symbol puritiy ................................................................................................................................. 127
5.2.4.
Mental training................................................................................................................................ 127
5.2.5.
Trust and discipline ........................................................................................................................ 127
5.3.
Success strategies.............................................................................................................................. 128
5.3.1.
Strategies.......................................................................................................................................... 129
5.3.2.
Enthusisast Communication Air Magician .................................................................... 130
5.3.3.
Integrator Relationship Water Lover ................................................................................ 131
5.3.4.
Analyst - Processes Earth - King ............................................................................................. 132
5.3.5.
Doers - Tasks - Fire - Warriors...................................................................................................... 133
5.4.
Life Coach Stil ...................................................................................................................................... 135
5.4.1.
Touching in the heart - Relationship......................................................................................... 135
5.4.2.
Recognizing life potential - Orientation .................................................................................. 135
5.4.3.
Awaken motivation - Enthusiasm.............................................................................................. 136
5.4.4.
Realizing development - Recognition ..................................................................................... 136
5.4.5.
Life coaching methods for successful Life Coaching ......................................................... 137
Sources ............................................................................................................................................................... 139

8

Foreword
Materialism, industrilism, and digitalization led to people have little consciousness of the
special tasks of our particular time. Because special times have special tasks. People are born
with numerous talents and are destined for great things in this special time. Today's people
give too much importance to thinking. Thinking is just a recycling of data that we have
collected. So you can't think anything new in your thinking. Now it's time to live beyond
thinking and intuitively discover the true meaning of life as a Life Coach. Feelings, intelligence
and actions work together in a networked way.
I have made it my life's work to accompany people in their true strength, so that they can
consciously enjoy healthy, happy and successful, their true vocation in private and
professional life. In this book Life Coach, I consciously differentiate between heart - feeling
happy, head - thinking successfully and hand - healthy and show the system with many
contexts and possible solutions. And everything begins in the heart and ends in the heart, in
the center of man, in the interior. The head must follow the heart. So you can empower your
potential.

Heart

feeling happy

Those who consciously develop their emotional life, can empathize with other people,
develop social skills, creativity, improvements and can lovingly deal with themselves and
others, feel and lead happy and valuable relationships. He lives in his midst, thanks to
intutition.

Head

think successfully

Those who consciously develop their thinking are able to make competent and clear
decisions, to plan their future in a self-determined manner and to successfully solve problems
systematically. To do this consciously, always on the basis of the impulses of the heart, from
within. Brain carousel, which most people experience on a daily basis, is just a recycling of the
data, not creative, and can't create anything new.

Hand healthy action
Those who consciously develop their energy and creative power have the ability to manifest
and implement their ideas practically through the body. The true, independent, free will is
realized and the self-confidence can turn to special tasks in a special time and measure
against concrete successes.
Through industrialization and technocratization, people have given more weight to the
development of products and services and failed to advance human development in the
same way and put people at the center of all successes.
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Study at Yale University
A study of their graduates showed that only 3% of students wrote down concrete goals for
their future after completing their master's degree, 13% had goals but did not write them
down and 84% had no goals at all. 20 years later, research was carried out and it was proven
that those 3% of students with concrete and written goals have become significantly more
successful than the others.
When you have goals and are motivated, you can discover and unfold a new power in you.
We need goals and motivation where meaning has been lost. Maintaining goal clarity,
defining goal formulation and experiencing and fulfilling goals that you order your results and
make them your own. You have to feel at the goal and not stay in the imagination.

According to the Gallup study 2020
Only 17% of employees in Germany work with full commitment, consciously, motivated and
live their full potential, their success. On the other hand, 15% work passively aggressively,
against the company, so to speak. The big rest in the middle, 68% work with a leisure-oriented
attitude, unconsciously, with a protective attitude for the company, with little emotional
attachment for the company. Over 75% of employees say they suffer from stress. And only 6
out of 10 employees intend to be with their current company in a year without any ifs or
buts. Who are set and not real leaders, team players, Life Coaches who put the whole system
and the company in the foreground.

Do you want to awaken and empower your potential?

You have everything the world can offer you on the outside and you have found that it is
pointless, without fulfillment. It is not normal that it has so many sick and sad people today. A
large proportion of today's diseases are due to physical or chemical or emotional stress and
keep people trapped in fear. Love fades and becomes a dream instead of reality.
People are quickly willing to pay 50,000 or 100,000 Euro more than the market value for their
dream apartment or house, which is external growth. With an annual income of 100,000 or
150,000, understandable. I can also understand buying a new car for 60,000 Euro.
But what do people do for themselves, for inner growth?
For inner peace and true love, they question themselves several times, even at 1,000, 5,000 or
10,000 Euro, and are insecure, lost and without self-worth.

Why?
Because people are conditioned in such a way that external growth is more important to
them than inner growth and they have not yet experienced the power of love, inner peace
and abundance.
As an awakened consciousness, you do not expect and judge, you simply take the chances
of a better and more ideal life and implement these opportunities. Not in illusion. You are not
your body, your mind or your personality, you are awakened consciousness.

Conscious success
As a Mentor, Healer and Teacher, I have made it my life's work to accompany people to
conscious success and to accelerate this development process. I do not deal with symptom
treatment, but have experienced myself that it makes sense to find the cause of blockages,
to release blockages and to create a reorganization in the system, so that everything flows
harmoniously again. With clarity, love, wisdom and intuitive knowledge, I teach you the way
and the training to your best form, to your full potential.
Doing the right thing, everything simply more conscious and committed than the current
state. This is conscious success - becoming more aware of yourself and accelerating the
development process.
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As methods, I use the solution-oriented Life Coaching by focusing on solutions and strengths
of the clients. And I also use the psychodynamic Life Coaching to integrate conscious and
unconscious ideas as well as the laws of the inner and outer world.
Enjoy reading, the intensive training Life Coach and the successful implementation in your life.
Achieve real results today. Discover what a Coach does - and how it can benefit you.
Adrian Sidler
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We humans live life locked up in limited patterns, often life
filled with great suffering, fear, worry and we do not even
believe that we could be free.
It is possible to let go of the inherited life of the past to live the
life waiting to rise from the inner world. We were all born into
this world with biologically conditioned structures, but without
self-confidence and with little self-worth. Often when you look
into the eyes of a small child, there is no trace of a self, only
luminous emptiness. The person you grow up to be is a mask
worn by consciousness.
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1. Self-reflection and development
Training structure

Creating intuitive decision-making authority. Unfolding the true individual abilities as a basis
for self-development. Communicate intuitively with the heart. Social development and
conscious questions as a basis for self-development. Consciously decide for energy gain or
energy loss. Recognizing the company as a living being. Recognize system and context. Work
and live with heart, head and hand. Recognizing character types, behaviors and perceiving
basic needs. Evolving as a person and really getting better.

Intuition

Development

Trust in inner warmth. Recognizing
that all knowledge and all truths are
within us. Decide according to
intuitive perception.

Our life is a constant process of
development. Conscious further
development through questions.
Energy is the basis of all life.

Company
and system

Character types

To really generate profits in the
company, the focus should be on
people and not on the product.

The EIAM Model is a tool to analyze
and better understand people:
enthusiast, integrator, analyst, doer.
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1.1. Creating intuitive decision-making skills
Intuition is insight of the highest clarity and security and does not mean a
spontaneous idea with unclear origin or any gut feeling. The form of
recognition is an all-encompassing, awakened consciousness and
holistic world view, through which the spiritual events in the whole
cosmos can ultimately be experienced.
Intuition and observation are the sources of our knowledge. We are alien
to an observed thing of the world as long as we do not have the clear intuition within us that
complements the missing piece of reality in our perception. Those who do not have the ability
to find the intuitions that correspond to things, with healthy multidimensional perception,
remain closed to full reality.
We are suppliers of intuition and at the same time its recipient. It comes from the inside and
yet often has a trigger from the outside. These are all descriptions. Intuition is a natural skill of
every human being. Coming to rest, meditation and yoga helps people to train their intuitive
abilities and to feel them better.
The gap between what we put into practice usually has to do with the fundamental
weaknesses of leadership models and concepts. These models focus mainly on the necessary
competencies and not on intuition. But they do not explain how competences can be
cultivated and filled with life. That is why one can speak of a crisis to a certain extent. It is a
lack of courage and awareness to implement this knowledge effectively. But courage does
not come simply by wishing for it it is only done on the recognition of one's own level of
consciousness, one's own inner experience and self-perception as well as intuition. In this
sense, we are experiencing a lack of awareness today. To overcome this deficiency, we
need an understanding and experience of deep levels of consciousness and a high degree
of self-awareness as a precondition for being able to intuitively lead other people. This is the
new leadership according in the samurai spirit leading one's own self.
What you do is by no means unimportant, but how you do it is even more important. Perhaps
the fulfilling thing about a job lies not so much in the nature of the activity, but more in the
care, in the endeavor, in the intention to do good work. Anyone who focuses on quality in
their work, however demanding or simple it may be, can experience meditative immersion in
it, which not only makes time fly by, but is highly satisfying in itself.
Many people assume that Life Coach it is born and not made. Each of us has the potential to
be a light to others, to define a clear vision and goals and to take responsibility. Every person
has a Life Coach waiting to wake up. The reasons for the lack of self-confidence may be
different, but that does not change the facts. The path of the Life Coach it is a path of
individual development, a learning how to recognize and call on one's own potential.

How high do you estimate your potential as a Life Coach?
0-25 = low; 26-50 = low to moderate; 51-75 = moderate to high; 76-100 = high
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Do you want to experience conscious success?
Becoming conscious can come from the
subconscious
and can be recognized only through
experience. That is why I would like to invite you
to look at your experiences and challenges, and
consciously find solutions what really benefits you.
Let's develop your true potential together...
Do you want to awaken your true
potential?
Do you enjoy accompanying human
beings and want to make them more
professional?
Do you have challenges in life that you
want to master?
This leads you to new perspectives, experiences,
and lifestyle habits. You become more aware,
understand problems, and find better solutions.

Adrian Sidler is a Mentor, Teacher and Author.
He presents his latest knowledge in the book
Life Coach and valuable tools in the field
of coaching and transformation.
These lead to deep insights, awakened awareness and realistic
implementation possibilities.
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